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INCOME

1 Modest Income Families
2 Less Affluent Families

3 Comfortable Families

4 Prosperous Families

5 Wealthy Families
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PERSONA

e 01 Prosperous Metropolis

e 02 Flourishing Families

e 03 Urban Achievers

e 04 Thriving City Communities
e 05 Striving Society

e 06 Dynamic Neighbourhoods
e 07 Suburban Endeavours

e 08 Traditional Communities

e 10 Provincial Fringes

Al Less Affluent Pre-Family Couples
And Singles

A2 Less Affluent Young Couples With
Children

A3 Less Affluent Families With
School-Age Children

A4 Less Affluent Mature Families And
Couples In Retirement

B1 Comfortable Pre-Family Couples
And Singles

B2 Comfortable Young Couples With
Children

B3 Comfortable Families With School-
Age Children

B4 Comfortable Mature Families And
Couples In Retirement
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PERSONA

e C1 Prosperous Pre-Family Couples And
Singles

e C2 Prosperous Young Couples With
Children

e C3 Prosperous Families With School-
Age Children

e C4 Prosperous Mature Families And
Couples In Retirement

e Elders In Retirement

e Families with School-Age Children

e Older Families And Mature Couples

e Pre-Family Couples And Singles

¢ Young Couples With Children
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