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Our Products: Four Different Datasets & :

o Official Statistical Data
@ Mosaic a : .
on Sociodemographics
GDR offers the most sophisticated consumer From partners like Insight One and governmental
classification on the market. Mosaic™ links online statistical offices, GDR offers data on lifestyle, life phases,

audiences to customer CRM data and is a powerful income, family type, dwelling, savings and more.

segmentation tool.

G Kantar Interest Data

© cc

International Consumer Classification: 12 simple groups : : : : : :
that work across Australia, Canada, Denmark, Finland, Via our privacy-safe integration with Kantar Media,

France, Germany, ltaly, Japan, Mexico, Netherlands, New GDR offers 444 unique interest and preference

Zealand, Norway, Poland, Portugal, Spain, Sweden, audiences.
Switzerland, UK, and the USA.




Lifestyles Matter

Very Different Lifestyles.
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Lifestyles Matter

Very Different Lifestyles.
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ANNA. 32

» | ¥
| Single, no children ¥}
Owns a 2-bedroom apartment f

Lives and works in the city %
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*L Marrled %Andr_e 35.. |
u;ls 1 agg 3 years old

’ T’ﬁrm in the countrysu:le b '.' e Works +50 hours a weé
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Lifestyles Matter

i

Three women. Same Age. ‘
Very Different Lifestyles.
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Lives and works in the city %
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*L Marrled %Andr_e 35.. |
u;ls 1 agg 3 years old

’ T’ﬁrm in the countrysu:le b '.' e Works +50 hours a weé
Partailméagcountantm & z Likes poxing tr_aining"'
QJ community theatre - ~ No car, bwn a bicycle

: Commutes with the metro

Own a ZQJ;Z lesan Navam

‘
. >.; . i
] - I - : Nl i
: b A 4 '
ekl | b
E g c
: ' I c .
i - o . .
A ;. %
. | - L
-







“Upper middle-class
families with 1-2 children,
drive a Volvo, and are
interested in tennis.”
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Beyond the usual

We can also flip-the-
script and pinpoint
deadspots with a low
concentration

of specific lifestyles.



Platform Activation

(!) The Trade Desk

ﬁ Facebook

p‘ Display & Video 360

U Adform

: L Snapchat

-
g Postal Codes
& ]

Direct
Integrations

Our |IDfree tool has
direct integrations
to (almost) all
major DSPs

and platformes.



NoAP? & e

Platform Activation

Sea an overview of how we integrate with the differant platforms

Just download the codes
and upload using our online
guides.

(-!) The Trade Desk

Facebook

0@ NO - Il Pl 0 persona 03 = 29% - Ordinary Earner, 40-50, house owner, 1-3 Kids-LL.csv

63.3659288517226,10.3477910484892
6@.3425331384093,5. 29033663558002
59.9286158590391,10.4868771530975
59.8386338435238,10. 8288844962155
63.3839252548256,10.3514493151286
63.4199180610317,10.4794837287724
59.8286374484207,10.8253917518876
63.3479324486195,10.3441379352898
6@.37846470BB534,5, 21852852953405
6@8.8184396110888,11.056596615898

£3.3659288517226,10.3879229732211
6@.3065483242032,5. 362115568626

58.838B352697527,5. 7078984684415

6@.36064080946927,5. 21764645785675
59.2987417584321,11.1158928887285
59.92861585903591,11.02546104087639
58.1@897126441592,7.96316387470355
69.7084592380119,18.997749572557

59.2887453473291,11.0771889391647
67.28914472B1886,14.5499397144944
58.1474591038382,8.87138888254635
59.28874534732591,11.0419606445848
59.2809611460963,10.4779286374363
58.9287@072962934,5. 85062569823271
58.1469719518366, 7. 93485530989576
58.7768460684435,5.63661885938266
59.4427129752566,5.20945373844181
67.2747261040916, 14 . 4466882941355
59.262748944226,11.17931730891187

59.2618593964424,5. 1981091557492

59.108785282879,9.67629120425053

6@.4148931021129,5.21850480226482
58.9574746462361,5.60637266438848
59.7666482311116,10. 0648289690978
£3.3839252548256,10.4317634500444
62.4648664549634, 6, 27921552967623
58.9735613443382,5.61310648297714
61.8983820687376,10.4832677138315
59.2639626682902,10.4727659088767
59.9286158590391,11.061366633275

59.1367741225046,10.1727477500431
59.6486734893982,9.65238983660131
67.2893976581196, 14.5954521533417
6@.0006014714513,10.931681585289

59.8926230528329,10.4884816373836
58.8B4BB316728558,5.77TBA73I81828571
58.9934658161383,5. 7183497215881

58.7768460604435,5. B4485880880715
59.262748944226,11.0033088313056

59.2087597349169,9.55285230425877
59.1547785256077,9.61427614686787
6@.7744468048826,11.12259431191934

> Display & Video 360
U Adform
zgc Snapchat

Postal Codes
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Phasing out
third-party cookies:
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» No tracking
e Limited targeting
e Legal issues o0, S
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Build. Validate. ActlvaL@ IE” @p

i ‘ . L
In IDfree, standard and ”;

Custom Audiences can
be built, validated, and

activated in minutes
- not days or weeks!




Pre-campaign report

WEI I = Off Fam i IieS Wit h Sc hOOI Age EI':i:al:;. a ;;:'|-:!- 1k ['!I'Iﬂ.l.'lk to learn more about the underlying characteristics of your
Children - more than 1 car e e

l?l Seae where they live

free Selected variables 7 Edit list Who they are

LA

I Dfree IetS yO u Selected Location / Editlist Wi
build, validate, and

control the o

High precision

Kantar Families with kids
Mew house

° °
re a a ff I I ty Prosperous Mature Families And Couples In Retirement
C I l °
o Prosperous Families With School Age Children
NISSAN g home rich families

R S— school-age kids

Prosperous Pre-Family Couples And Singles

school-age kids " ;
9 Prosperous Young Couples With Children
Tesia golf is leasing car
Jaguar
close neighbours Land Rover
big budget children's clothes




free

|Dfree let you

build, validate,
and control the
reach/ affinity.

ell-off Families With School Age
hildren - more than 1 car

Selected variables 7 Edit list

Selected Location 7 Edit list

283.474 people B 2947 vignh

ligh precision High reach

ACTIVATE

Pre-campaign report
Thisis o sneck peak to learmn mere obott the underlying characteristics of your

audiencea. sea full pre-campaign report

l?l See where they live

Who they are

Description

Kantar Families with kids
New house

Prosperous Mature Families And Couples In Retirement
Prosperous Families With School Age Children

Nissan o home rich families

townhouse Mini school-age kids

Prosperous Pre-Family Couples And Singles

school-age kids Prosperous Young Couples With Children

Tesla golf  isleasing car

Jaguar
close neighbours Land Rover
big budget children's clothes




free

|Dfree lets you
build, validate, and
control the reach/
affinity.

Well-off Families With School Age
Children - more than 1 car

Selected variables 7 Edit list

Selected Location 7 Edit list

283.474 People 7.04 % Population . 294.7 High

O '

High reach

Pre-campaign report
This 15 o snedk ['_Jl';--.jll_ tolecrn morg about the underlying charactenstcs of VeI

audience. See full pre-campaian report

.?. See where they live

Who they are

Description

Kantar Families with kids
New house

Prosperous Mature Families And Couples In Retirement

Prosperous Families With School Age Children

Nissan o home rich families

S e B school-age kids

Prosperous Pre-Family Couples And Singles

Seneanaganics Prosperous Young Couples With Children

Tesla golf  is leasing car

Jaguar
close neighbours
big budget children’s clothes

Land Rowver




[Difree Targeting: @D

No cookies. No tracking.
Just insights and speed!

|Dfree is built to respect
privacy and enable users to
. build, validate, and activate
free F in the time it takes to have
/ . a cup of coffee.



Resources @p

globaldataresources.io /downloadinfo

From Coffee Shops Unloc]q'ng es les
to Condos in the Nordics Y

Moving Beyond Age and Gender Ethical and effective

GDR Targeting to a Deeper Understanding GDR digital marketing is the
MBS of Modern Buying Behaviour Global Data Res key to consumers' trust.


https://12928421-72b4-44e3-af05-e48367825d3a.usrfiles.com/ugd/129284_edb269c980fc4e82ad0d5755c58c5652.pdf
https://www.globaldataresources.io/downloadinfo

